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Executive Summary  

 Following InfluenceMap's Corporate Climate Policy Footprint report issued in September, we 

assess the 50 most influential industry groups when it comes to policy directed at greenhouse 

gas emissions.  The analysis reveals that a relatively small group of six of the 50 most influential 

industry groups are supportive, mostly representing the renewable energy sectors.  However, 

their influence is far outweighed by the other 44 on the list whose lobbying is oppositional to 

climate change policy. 

 Three groups stand out as wielding huge, negative influence and all are US based - the US 

Chamber of Commerce, the National Association of Manufacturers (NAM) and the American 

Legislative Exchange Council (ALEC).  Between them these groups have been highly obstructive 

to the development of international, federal and US state level climate policy over the last few 

years.  In 2017, they seized an opportunity to lobby for the roll back of US climate policy under 

the current US Administration, a trend first highlighted in an InfluenceMap January 2017 report. 

 The European Chemical Industry Council (CEFIC), the European Automobile Manufacturers 

Association (ACEA) and BusinessEurope are three powerful EU based lobbying groups making 

the top 50 who have resisted ambitious climate policy for the last decade and continue to do so. 

CEFIC and BusinessEurope have consistently undermined the ambition of the world's largest 

carbon pricing scheme, the EU ETS, while the ACEA has consistently, and often successfully, 

worked against the EU's strategy for low emission mobility.  

 Aviation and shipping are two sectors which fall in between regulatory jurisdictions when it 

comes to emissions and two powerful industry groups, the International Chamber of Shipping 

(ICS) and the International Air Transport Association (IATA) continue to fight against inclusion 

within the Paris Agreement and binding greenhouse gas emission regulations of any kind.  Both 

sectors each contribute roughly 3% of global emissions, on par with those of Japan. 

 The Mouvement des Entreprises de France (MEDEF) and the Federation of German Industries 

(BDI) make the list as oppositional and immensely powerful trade associations in their national 

regions that are key economies and sources of GHG emissions.  On the other hand, the 

Confederation of British Industry (CBI) has charted a decade long path from opposition to broad 

support of ambitious climate policy at the UK and EU levels and is the only cross-sector trade 

group to make our list as a supportive influencer. 

https://influencemap.org/influencer/US-Chamber-of-Commerce/projectlink/US-Chamber-of-Commerce-In-Climate-Change
https://influencemap.org/influencer/US-Chamber-of-Commerce/projectlink/US-Chamber-of-Commerce-In-Climate-Change
https://influencemap.org/influencer/National-Association-of-Manufacturing-NAM/projectlink/National-Association-of-Manufacturers-NAM-In-Climate-Change
https://influencemap.org/influencer/American-Legislative-Exchange-Council-ALEC/projectlink/American-Legislative-Exchange-Council-ALEC-In-Climate-Change
https://influencemap.org/influencer/American-Legislative-Exchange-Council-ALEC/projectlink/American-Legislative-Exchange-Council-ALEC-In-Climate-Change
https://influencemap.org/report/Trump-vs-the-US-Chamber-of-Commerce-6a9b08717c8cdc0b3fbb118960f18965
https://influencemap.org/influencer/CEFIC-d9d3710f40561dc4376930da7e0c5942/projectlink/European-Chemical-Industry-Council-CEFIC-In-Climate-Change
https://influencemap.org/influencer/European-Automobile-Manufacturers-Association-ACEA
https://influencemap.org/influencer/European-Automobile-Manufacturers-Association-ACEA
https://influencemap.org/influencer/Business-Europe/projectlink/Business-Europe-In-Climate-Change
https://ec.europa.eu/clima/policies/transport_en
https://influencemap.org/influencer/International-Chamber-of-Shipping-551a9ec9c74cf61a55384c436b33c51c/projectlink/International-Chamber-of-Shipping-in-Climate-Change-bb7069b464f9ffd545207de2237a6705
https://influencemap.org/influencer/International-Air-Transport-Association-IATA/projectlink/International-Air-Transport-Association-IATA-In-Climate-Change
https://influencemap.org/influencer/Federation-of-French-Industry-MEDEF/projectlink/Federation-of-French-Industry-MEDEF-In-Climate-Change
https://influencemap.org/influencer/German-Industrial-Federation-BDI/projectlink/German-Industrial-Federation-BDI-In-Climate-Change
https://influencemap.org/influencer/Confederation-of-British-Industry-CBI/projectlink/Confederation-of-British-Industry-CBI-In-Climate-Change
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 The stance of France's MEDEF on climate policy is significant in the wake of French President 

Emmanuel Macron's drive to push the agenda of the Paris agreement.  In 2017 MEDEF has 

continued to position itself cautiously and against ambition, arguing that climate policy should 

not impact industrial competitiveness.  In November, MEDEF President Pierre Gattaz spoke out 

in opposition to national policies in France and German to raise the price on carbon.  

 The Japan Business Federation (Keidanren) is the 10th most powerful trade group globally on 

climate and is assessed to be highly oppositional.  It makes this list as an all-powerful group in 

the world's third largest economy and consistently opposes binding Japanese policy directed at 

climate change.   Its member association Japan Iron and Steel Federation (JISF) is right behind it, 

also oppositional at number 11 on the list, strongly lobbying in favour of coal power over 

renewables as Japan's energy policy.   

 Leading the charge on the supportive side are renewable energy trade groups SolarPower 

Europe, American Wind Energy Association (AWEA), Solar Energy Industries Association (SEIA) 

and WindEurope.  An energy-of-the-future advocacy group, the California based Advanced 

Energy Economy (AEE), whose members include tech giants Apple, Microsoft and Amazon, also 

makes the cut.  While these groups are positive and active on climate policy in their regions, 

their relatively weak influence compared to the larger cross-sector trade groups like the US 

Chamber makes them less influential overall on climate. 

 Of the largest global companies, most have a net negative impact on climate policy through 

their trade association links.  Among the 25 of the very largest corporations, Exxon, Shell, IBM, 

Total and Pfizer have the most negative impact on climate policy through their lobbying 

networks.  Of this group, only Apple has a positive impact. 

 

https://influencemap.org/influencer/Federation-of-French-Industry-MEDEF
https://influencemap.org/score/Mouvement-des-Entreprises-de-France-Q2-D1
http://influencemap.org/evidence/-1b02dc765ad7fbe59781a5e6d17ccfeb
https://influencemap.org/influencer/Japan-Business-Federation-Keidanren/projectlink/Japan-Business-Federation-Keidanren-In-Climate-Change
https://influencemap.org/influencer/Japan-Iron-and-Steel-Federation-b82bac40df96d7354a13cdf3c60ab1ae/projectlink/Japan-Iron-and-Steel-Federation-in-Climate-Change-c3423ee62eed3132814bc0ca1c5d699d
https://influencemap.org/score/Japan-Iron-and-Steel-Federation-Q10-D4-efc25c6d3c1999316b370e9a633a8823
https://influencemap.org/company/SolarPower-Europe-6b9e83a08c023dcebddf329d03c1c7b7/projectlink/SolarPower-Europe-in-Climate-Change-3c1c4b3bc86c6c50762fe9fe8f30abb1
https://influencemap.org/company/SolarPower-Europe-6b9e83a08c023dcebddf329d03c1c7b7/projectlink/SolarPower-Europe-in-Climate-Change-3c1c4b3bc86c6c50762fe9fe8f30abb1
https://influencemap.org/company/American-Wind-Energy-Association-AWEA-2a3685608a28187293859ff9797af6c8/projectlink/American-Wind-Energy-Association-AWEA-in-Climate-Change-abe3d0cc8550b45bb5aae0c6630b5a31
https://influencemap.org/company/Solar-Energy-Industries-Association-SEIA-51a4bb6dc2042331294851f3b64750bc/projectlink/Solar-Energy-Industries-Association-SEIA-in-Climate-Change-28ab680938a9e59f6ab8f394c98b1f8c
https://influencemap.org/company/WindEurope-2af3b6d81d6ba2b8ea7c2c1c29a9c092/projectlink/WindEurope-in-Climate-Change-b9d2a199f7f203feac34de74e07651eb
https://influencemap.org/company/Advanced-Energy-Economy-73a045588e4d9f32f87bbd2c75fac893/projectlink/Advanced-Energy-Economy-in-Climate-Change-c12b90b68b728d287670cd9e413d3856
https://influencemap.org/company/Advanced-Energy-Economy-73a045588e4d9f32f87bbd2c75fac893/projectlink/Advanced-Energy-Economy-in-Climate-Change-c12b90b68b728d287670cd9e413d3856
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Trade Associations and Climate Policy 

Introduction 

Trade associations and federations around the world have a stated function to influence policy in the 

interests of their corporate members.  The powerful US Chamber of Commerce states members 

"count on the Chamber to be their voice in Washington, D.C.".  BusinessEurope states its mission is to 

"work on behalf of our member federations to ensure that the voice of business is heard in European 

policy-making.".  2015 research by the UK based Policy Studies Institute has shown that cross-sector 

and sector specific industry groups have been highly effective in shaping policy and regulations due to 

their tactical focus, significant funding and, importantly, their consistent message to policy makers 

that jobs and economic growth are at risk should their positions on policy not be implemented. 

Since 2015, InfluenceMap has provided the world's only systematic analysis for assessing corporate 

influence on climate-related policy globally.  At the core of this is the assessment of the powerful 

industry groups influence on climate policy and, importantly, the strength of their links with the 

companies who fund them.   A September 2017 report Corporate Carbon Policy Footprint assessed 

the relative impact the world's largest industrial corporations on climate policy globally and found a 

group of highly oppositional companies (e.g. ExxonMobil, Chevron, Southern, BASF) on one side, with 

a smaller group of equally powerful but supportive companies on the other (e.g. Apple, Unilever, Ikea, 

Enel).  In this analysis we assess the industry groups who conduct a great deal of the lobbying activity 

on behalf of these corporations, largely out of the public eye.  We also assess the links between them 

and the 25 largest industrial companies. 

Methodology 

The InfluenceMap methodology for assessing influence on climate policy covers around 100 industry 

groups worldwide deemed to be both influential in general and also active in climate-related 

regulatory matters.  To narrow this down to a group of the 50 most influential, either supportive or 

oppositional, our method considers the following independent metrics. 

 The Climate Score expresses how supportive or obstructive the company is towards climate 

policy aligned with the Paris Agreement, based on assessment of numerous disclosure channels 

over various climate sub issues, each weighted accordingly for importance. 

 The Engagement Intensity expresses the intensity of this activity, whether positive or negative. 

https://www.uschamber.com/about-us/about-the-us-chamber
https://www.businesseurope.eu/mission-and-priorities
http://www.psi.org.uk/press_preview/lobbying_report
https://influencemap.org/report/Corporate-Carbon-Policy-Footprint-4274a464677481802bd502ffff008d74
https://influencemap.org/page/Our-Methodology
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Both of the metrics above are computed by our open source methodology and the results of the 

scoring available on our site.  To understand which are the most influential from a global climate 

change perspective, two additional factors are considered. 

 The Relative Ranking of an industry group is an estimation (on a scale of a 1 to 10) of the power 

the group has in its jurisdiction (e.g. the US, the EU, Japan, international level).  This is done by 

surveying and aggregating the opinions of hundreds of business people, policy makers and civil 

society groups familiar with the jurisdiction and political influence. 

 The Jurisdiction Weighting is a factor included to account for both the size of the economy and 

the contribution to global greenhouse gas emissions that the jurisdiction has in which the trade 

group is operating.   This is a factor between 0 and 1, and the US, for example scores 0.9 along 

with the EU and China.  Japan scores a 0.7 as does the global shipping sector - both contributing 

roughly 3% of global emissions. 

These four metrics are now combined to create a new metric, the Carbon Policy Footprint for industry 

groups defined as a measure of the relative impact an industry group is having on climate policy in a 

global context. 

 

Carbon Policy 

Footprint for 

industry groups 

= Climate Score 
Engagement 

Intensity 
Relative Ranking 

Jurisdiction 

Weighting 

 

This metric is designed to run from -100 (highly and negatively influencing climate policy) to + 100 

(highly and positively influencing climate policy).  The analysis reveals that a relatively small group of 6 

of the top 50 are supportive, mostly representing the renewable energy sectors.  However, their 

influence is far outweighed by the other 44 on the list whose lobbying is oppositional to climate 

change policy. 

  

https://influencemap.org/page/Our-Methodology
https://influencemap.org/filter/List-of-Companies-and-Influencers
https://influencemap.org/filter/List-of-Companies-and-Influencers


                                                          December 2017 

 7 

FAQs on Methodology and Results 
Where are groups from large emitters such as China, Russia, India, etc.? 

InfluenceMap's methodology relies on public disclosures for an accurate portrayal of the Score and 

Intensity of influencing by an entity and thus works more effectively in jurisdictions with strong 

transparency regimes.  It works less well in regions that score poorly on corruption and transparency 

(for example in the Corruption Perceptions Index maintained by Transparency International since 

1996).  At present our system does not incorporate Chinese entities (aside from internet firm Alibaba) 

though we do recognise their importance to the climate agenda.  The reason is the predominance of 

state owned enterprises and the relative lack of transparency on how public policy is influenced by 

them.  We are currently considering how to refine our methodology to account for regions with poor 

disclosure and transparency. 

What about powerful trade groups representing finance, healthcare, telecoms 
etc.? 
Trade groups like the American Bankers Association and the European Federation of Pharmaceutical 

Industries (EFPIA) are indeed politically powerful groups in key economic areas.   They may also be 

positive on climate policy, as in this broad statement of support from the EFPIA.  However, a key 

metric in our assessment is the Engagement Intensity - that is, the level of consistent policy 

engagement at a sufficiently detailed and tactical level (i.e. lobbying) across a broad range of climate 

and energy policy issues.  For sector specific trade groups not strongly impacted by these policy 

issues, the Engagement Intensity is relatively low, keeping them out of our top 50 despite their overall 

power. 

What is the Relative Ranking of an industry group and how is it decided? 

The Relative Ranking is a key metric that states, within a certain jurisdiction, how important the 

industry group is in influencing policy in general (not just climate).   It is a number from 1 to 10, with 

10 being reserved for an industry group that occupies a unique position of power in its region, such as 

the Japan Business Federation (Keidanren).  The rankings are arrived at by surveying and aggregating 

the opinions of hundreds of business people, policy makers and civil society groups familiar with the 

jurisdiction and political influence. 

Further FAQs of our methodology in general may be found at this landing page.  

https://www.transparency.org/news/feature/corruption_perceptions_index_2016
https://www.efpia.eu/publications/downloads/efpia/efpia-white-paper-on-climate-change/
https://influencemap.org/FAQ
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The 50 Most Influential Industry Groups 

Climate Policy 
Impact Score 

Trade Association (with links to their InfluenceMap scoring 
online) 

 

18.2 SolarPower Europe  
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
  
 

 
 

 

17.9 American Wind Energy Association (AWEA) 

16.6 Advanced Energy Economy (AEE) 

15.0 Solar Energy Industries Association (SEIA) 

13.7 WindEurope 

10.7 Confederation of British Industry (CBI) 

    

-8.8 The Japan Electrical Manufacturers' Association (JEMA)  

-9.1 World Steel Association  

-9.4 Federation of Korean Industries (FKI)  

-9.4 International Chamber of Commerce (ICC) 

-9.7 International Association of Oil and Gas Producers (IOGP) 

-9.9 European Roundtable of Industrialists (ERT) 

-9.9 Eurelectric 

-10.2 Natural Gas Supply Association 

-10.5 Australian Petroleum Production & Exploration 

  -10.5 Japan Chemical Industry Association (JCIA) 

-10.8 Western States Petroleum Association (WSPA) 

-11.8 Federation of Electric Power Companies of Japan (FEPC) 

-12.4 California Chamber of Commerce (CalChamber) 

-12.6 Eurometaux 

-12.7 Business Council of Australia 

-13.2 German Automotive Association (VDA) 

-13.8 Business Roundtable 

https://influencemap.org/company/SolarPower-Europe-6b9e83a08c023dcebddf329d03c1c7b7/projectlink/SolarPower-Europe-in-Climate-Change-3c1c4b3bc86c6c50762fe9fe8f30abb1
http://influencemap.org/company/American-Wind-Energy-Association-AWEA-2a3685608a28187293859ff9797af6c8
http://influencemap.org/company/Advanced-Energy-Economy-73a045588e4d9f32f87bbd2c75fac893
http://influencemap.org/company/Solar-Energy-Industries-Association-SEIA-51a4bb6dc2042331294851f3b64750bc
http://influencemap.org/company/WindEurope-2af3b6d81d6ba2b8ea7c2c1c29a9c092
http://influencemap.org/influencer/Confederation-of-British-Industry-CBI
http://influencemap.org/influencer/The-Japan-Electrical-Manufacturers-Association-JEMA-ce0fadececbb49aa9984cb25bee76509
http://influencemap.org/influencer/World-Steel-Association-071ffc33014949368137c8cc839af67a
http://influencemap.org/influencer/Federation-of-Korean-Industries-FKI
http://influencemap.org/influencer/International-Chamber-of-Commerce-ICC
http://influencemap.org/influencer/International-Association-of-Oil-and-Gas-producers
http://influencemap.org/influencer/European-Roundtable-of-Industrialists-ERT
http://influencemap.org/influencer/Eurelectric-4e3c25d4b77a3031767253262563dfe2
http://influencemap.org/influencer/Natural-Gas-Supply-Association
http://influencemap.org/influencer/Australian-Petroleum-Production-Exploration-Association-APPEA
http://influencemap.org/influencer/Japan-Chemical-Industry-Association-JCIA
http://influencemap.org/influencer/Western-States-Petroleum-Association-WSPA
http://influencemap.org/influencer/The-Federation-of-Electric-Power-Companies-of-Japan-FEPC-7e8984a6b9aac3f3c0623c9d82786b5c
http://influencemap.org/influencer/California-Chamber-of-Commerce-5bd0824487d9cdacdc577e0af93089ed
http://influencemap.org/influencer/Eurometaux
http://influencemap.org/influencer/The-Business-Council-of-Australia
http://influencemap.org/influencer/German-Automotive-Association-VDA
http://influencemap.org/influencer/Business-Roundtable
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-13.9 Edison Electric Institute 

-14.8 Minerals Council of Australia (MCA) 

-15.0 European Steel Association (Eurofer) 

-15.9 American Fuel & Petrochemical Manufacturers (AFPM) 

-16.1 Federation of French Industry (MEDEF) 

-16.5 Canadian Association of Petroleum Producers (CAPP) 

-17.9 Portland Cement Association 

-18.0 German Chemical Industry Association (VCI) 

-18.3 Federation of German Industries (BDI) 

-18.7 CEMBUREAU: The European Cement Association  

-18.8 Alliance of Automobile Manufacturers (Auto Alliance)  

-20.0 American Iron and Steel Institute  

-25.9 International Chamber of Shipping (ICS)  

-28.1 American Chemistry Council (ACC)  

-29.1 FuelsEurope  

-29.3 European Automobile Manufacturers Association (ACEA)  

-31.5 Japan Iron and Steel Federation (JISF)  

-33.6 Japan Business Federation (Keidanren)  

-37.8 BusinessEurope  

-38.1 American Coalition for Clean Coal Electricity (ACCCE)  

-41.2 European Chemical Industry Council (CEFIC)  

-60.9 International Air Transport Association (IATA)  

-64.5 American Petroleum Institute (API)  

-66.5 National Mining Association (NMA)  

-81.5 American Legislative Exchange Council (ALEC)  

-86.2 US Chamber of Commerce  

-86.4 National Association of Manufacturers (NAM)  

http://influencemap.org/influencer/Edison-Electric
http://influencemap.org/influencer/Minerals-Council-of-Australia-MCA
http://influencemap.org/influencer/European-Steel-Association-Eurofer-e54c9e8a22611e4af5930310dd2e786e
http://influencemap.org/influencer/American-Fuel-Petrochemical-Manufacturers-cacc951ea59addfcc713fbb359e2680c
http://influencemap.org/influencer/Federation-of-French-Industry-MEDEF
http://influencemap.org/influencer/Canadian-Association-of-Petroleum-Producers
http://influencemap.org/influencer/Portland-Cement-Association-1c9b5f853f7aa8b18e481a9972d80259
http://influencemap.org/influencer/German-Chemical-Industry-Association-VCI
http://influencemap.org/influencer/German-Industrial-Federation-BDI
http://influencemap.org/influencer/CEMBUREAU-The-European-Cement-Association
http://influencemap.org/influencer/Alliance-of-Automobile-Manufacturers
http://influencemap.org/influencer/American-Iron-and-Steel-Institute-c62e4c445f4ef62c9fc5fe0c5add48ac
http://influencemap.org/influencer/International-Chamber-of-Shipping-551a9ec9c74cf61a55384c436b33c51c
http://influencemap.org/influencer/American-Chemistry-Council-ACC
http://influencemap.org/influencer/Fuels-Europe
http://influencemap.org/influencer/European-Automobile-Manufacturers-Association-ACEA
http://influencemap.org/influencer/Japan-Iron-and-Steel-Federation-b82bac40df96d7354a13cdf3c60ab1ae
http://influencemap.org/influencer/Japan-Business-Federation-Keidanren
http://influencemap.org/influencer/Business-Europe
http://influencemap.org/influencer/American-Coalition-for-Clean-Coal-Electricity
http://influencemap.org/influencer/CEFIC-d9d3710f40561dc4376930da7e0c5942
http://influencemap.org/influencer/International-Air-Transport-Association-IATA
http://influencemap.org/influencer/American-Petroleum-Institute-API
http://influencemap.org/influencer/National-Mining-Association
http://influencemap.org/influencer/American-Legislative-Exchange-Council-ALEC
http://influencemap.org/influencer/US-Chamber-of-Commerce
http://influencemap.org/influencer/National-Association-of-Manufacturing-NAM
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The Corporations Behind Them 

The world's leading corporations are funding and supporting all of the trade groups assessed.  The 

following analysis looks at the density of relationships within the world's 25 largest industrial 

companies 2 with the industry groups influential on climate policy globally and in our scoring system. 

We compute a Relationship Impact Score by aggregating the following factors: 

 The Climate Policy Impact Score of all each of the industry groups has a relationship with (e.g. 

membership).  

 The strength of each relationship - on a scale of 1 to 10, for example a 10 is awarded if a 

senior executive of the company also heads the trade association or its climate committee.  A 

score of 2 may be given if the company is a member, but has publicly distanced itself from the 

trade association's position on climate change.  A score of 10 on the relationship means the 

full Climate Policy Impact Score of the particular industry group affects the company's score 

below, while a 2 means it has little impact.  

 The total number of relationships the company has - the more it has, the higher the 

(absolute) value of its Relationship Impact Score. 

Also shown below is the distribution of the wider group of the 250 largest industrial companies and 

the Relationship Impact Score.  Clearly from this, most companies are having a negative impact 

through their trade groups with only a few tech and utility companies having a positive impact. 

Relationship Impact 
Score 

Companies  

5.5 Apple 

-0.7 Walmart Stores 

-2.2 Comcast 

-3.5 Nestle 

-5.1 Verizon Communications 

-5.9 Samsung Electronics 

-7.8 Nippon Telegraph & Telephone 

-9.1 General Motors 

-19.6 Google 

https://influencemap.org/filter/List-of-Companies-and-Influencers
http://influencemap.org/company/Apple-385f398538b2e6145dcb8afdc945c263
http://influencemap.org/company/Wal-mart-Stores
http://influencemap.org/company/Comcast-ff0c1dd853828f5d921b6f44e4cc97a3
http://influencemap.org/company/Nestle-ed1237ea9a806b4921ed6578c090c549
http://influencemap.org/company/Verizon-Communications
http://influencemap.org/company/Samsung-Electronics
http://influencemap.org/company/Nippon-Steel-Sumitomo-Metal
http://influencemap.org/company/General-Motors
http://influencemap.org/company/Google-55106f7e39973bc5344cdf3b71aaed19
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-19.9 UnitedHealth Group 

-21.2 Volkswagen 

-23.4 BMW Group 

-21.7 Daimler 

-23.5 Johnson & Johnson 

-26.8 AT&T 

-27.3 Microsoft 

-28.3 Berkshire Hathaway 

-36.0 Toyota Motor 

-38.0 Procter & Gamble 

-40.7 General Electric 

-46.2 Total 

-48.2 IBM 

-61.2 Pfizer 

-66.7 Royal Dutch Shell 

-73.6 ExxonMobil 

http://influencemap.org/company/UnitedHealth-Group
http://influencemap.org/company/Volkswagen-9e7f6038049cce3caa35490440a6a54b
http://influencemap.org/company/BMW-Group
http://influencemap.org/company/Daimler-28530a4914fd654eaf2de6ef8feb5470
http://influencemap.org/company/Johnson-Johnson
http://influencemap.org/company/AT-T
http://influencemap.org/company/Microsoft-7d653460f792e07f6b11b6c4fe696330
http://influencemap.org/company/Berkshire-Hathaway
http://influencemap.org/company/Toyota-Motor
http://influencemap.org/company/Procter-Gamble
http://influencemap.org/company/General-Electric
http://influencemap.org/company/Total-5a9f086d9a2ce300529ea4eb020d1aa3
http://influencemap.org/company/IBM-c8583f2ea91cb2532221be534b45f8cf
http://influencemap.org/company/Pfizer-f9ce5545ca4f4ddf29b96ae6b3d033f3
http://influencemap.org/company/Royal-Dutch-Shell
http://influencemap.org/company/Exxon-Mobil


We are based at 40 Bermondsey Street, London SE1 3UD, UK
Email: Web: 

About InfluenceMap
InfluenceMap enables a world where crucial decisions are legi�mately influenced
and objec�vely made. We do this by empowering our partners with data-driven 
and clearly communicated analysis on cri�cal societal issues such as climate change.
Our knowledge pla�orm is used by investors, climate engagers and a rage of 
concerned stakeholders globally.

Contact Details
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