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How InfluenceMap can assist the media? 
InfluenceMap has prepared this briefing on corporate lobbying of climate change legislation for 
the benefit of media researching and reporting on the COP 21 climate negotiations in Paris.  It 
is designed as a resource to allow easy access to our data, analysis and metrics. Throughout 
COP21 we will be in attendance both in a research capacity and as speakers at the Place to 
Be Forum and the UNGC Caring for the Climate forum on Responsible Climate Engagement.  
We will also be available to extract specific data points on companies or conduct comparative 
analysis as needed. 

Why this COP meeting is different?
One of the key differences between Paris 2015 and past COPs such as Copenhagen 2009 is 
role of the ‘non-state actors’ and in particular the corporate sector. Real and sizable markets 
have now emerged as a result of the transition to a low carbon future - renewable energy, 
low emission vehicles (think Tesla Motors and the Nissan Leaf) and a range of products 
and services associated with this transition. In this changing competitive landscape, many 
companies in a range of sectors are now supporting low carbon legislation, and this trend is 
reflected in our analysis and rankings of the behavior of the corporate world towards climate 
policy globally.

Please contact InfluenceMap for further details, quotes and interviews:
Dylan Tanner, Executive Director: Tel: 44 7910 765485, dylan.tanner@influencemap.org
Thomas O’Neill, Research Director: Tel: 44 7468 433360, thomas.oneill@influencemap.org

Climate policy support by the top 100 industrial corporations, 2015*
51% clearly calling for the decarbonization of the energy mix
61% actively and explicitly supporting a strong outcome at COP21
53% actively advocating for emissions reductions in line with IPCC 

recommendations
31% are actively and specifically calling for legislation that puts a price 

on carbon (carbon taxation/emissions trading legislation) 
66% are fully, explicitly and publicly aligned with the IPCC position on climate 

7% 

change science  

have made ambiguous statements recently on climate science with only 
3% now appearing to be in denial of the IPCC findings   

95% of corporations belong to trade associations that are obstructing
climate legislation

*These figures were drawn from direct corporate statements via a variety of channels.  We excluded evidence where it
is contradicted in another data source for the same company.  Our database and ranking system with 20,000 pieces of
evidence on companies and climate policy is publicly available online, http://www.influencemap.org. Details of which
corporations make up these statistics in spread-sheet format is available here.
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Who is concerned 
about this?
Many different parts of society are 
concerned, including the UN.  In 2013, three 
UN agencies, along with numerous NGOs 
published a guide describing best practice 
in corporate climate policy engagement. 
The UNFCCC executive secretary Christiana 
Figueres has long argued that the energy 
industry has the “louder voice”, while UN 
Secretary General Ban Ki Moon warned 
those who lobbied against climate policy in 
a key speech. 

Numerous campaign groups like 
Greenpeace and Corporate Accountability 
have active programs on climate lobbying.  
Investor representatives like the IIGCC 
(Institutional Investors Group on Climate 
Change) and the PRI (Principles for 
Responsible Investment) have programs on 
climate lobbying for their investor members 
concerned with the lobbying practices of the 
companies they are invested in.

Who is InfluenceMap
We are a neutral and independent UK-based non-profit set up in 2015 whose remit is to 
map, analyze and score the extent to which corporations are influencing climate change 
policy.  We publish a ranking of the 100 largest industrial companies in terms of their level of 
support of climate policy worldwide.  We also publish a similar ranking of the 35 leading trade 
associations and federations globally, and provide detailed information on their links with 
the corporations we score.  We have gained significant coverage in the last quarter of 2015, 
including features by Bloomberg, the Guardian the Sydney Morning Herald and many others.  
Our data is used by investors, campaigners and the media. We are funded by charitable 
foundations such as the Joseph Rowntree Charitable Trust.

Climate lobbying in 2015
Corporate influence over the climate policy 
process has developed since the late 1990s 
when the oil industry was disputing climate 
science (as described by the IPCC) and 
companies including Ford and Shell belonged 
to groups such as the Global Climate 
Coalition a group set up in the 1989 to 
oppose climate regulations.  While the 
majority of companies now accept the 
findings of the IPCC, climate science denial 
messaging still originates from a few energy 
companies such as privately held Koch 
Industries and advocacy group ALEC.

Our data indicates that most leading 
companies now publically present 
themselves as supporting progressive climate 
policy and a strong global treaty.  That is, the 
corporate sector appear to accept that low 
carbon regulations are here to stay and will 
get stricter.  But within these statements of 
high level policy support our research 
indicates a subtle and systematic process of 
influence through a variety of channels that 
seeks to control the pace and details of this 
low carbon regulatory process.    
See here for a detailed description.
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The same rigorous method InfluenceMap uses on the analysis of corporations is applied to the 
leading trade associations they are affiliated with. In the US, the lowest scoring influencers in 
our system are  ALEC and the American Petroleum Institute, closely followed by NAM and the 
US Chamber of Commerce. In Europe, powerful trade federation BusinessEurope and industry-
specific trade groups CEFIC (chemicals) and ACEA (automotive) score poorly.  Here we 
present the top four, mostly representing the energy sector and the lagging four, mostly general 
federations not dominated by any one sector.

So how do the companies rank
InfluenceMap forensically analysed publicly available evidence and corporate links with 
trade bodies and in compiling a highly analytical scoring system, distinguished the 
supportive companies from the obstructive ones, and everything in between.  Companies 
rank poorly if they are communicating opposition to regulation.  Many companies also 
support progressive climate policy and our scoring reflects this.  Companies in sectors such 
as IT, healthcare and consumer staples could arguably benefit from stronger climate policy, 
for example to allow clearer longer-term investment in renewable power supply. Some 
companies, such as Unilever, have coupled promoting climate change with their corporate 
identity.  Other companies such as Tesla clearly benefit from stricter zero emission vehicle 
regulations as it can sell credits to other carmakers struggling to abide by zero emission 
vehicle quotas.  You can click through on the company to get details of their climate policy 
engagement.

The Leaders and Laggards:  
from the top 100 global corporations

InfluenceMap Score Organization

B Tesla Motors

B Cisco

B Unilever 

B- GlaxoSmithKline 

InfluenceMap Score Organization

E- Exxon Mobil 

E- 21st Century Fox 

F Phillips 66

F Koch Industries  
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Which companies and trade associations did we score?
Companies: we took the 100 top, non-financial, non-state owned companies from the Forbes 2000 list 
of global companies + the two leading privately held companies + Telsa Motors

Trade Associations: we choose the top 35 private sector trade associations, federations and advocacy 
groups that represent the interests of companies, based on a mix of criteria (a) their influence on policy 
in general and size and (b) how active they are on climate policy and legislation, both assessed by 
numerical metrics.

There are some clear conclusions from this analysis.
n  There is a wide spectrum of supportive and obstructive behavior exhibited by corporations 

and their trade associations on detailed climate policy and legislation.  The energy 
companies lag with an average a score of E, while the information technology and 
consumer staples sectors lead with an average score far higher (C or above).

n  The corporate sector now mostly support low carbon policy, with more than 60% explicitly 
supporting a strong UN treaty and more than 50% explicitly support greenhouse gas 
emissions reductions in line with IPCC recommendations. 

n  The average score of trade associations on average is far lower than the companies they 
represent C- for corporations versus E for trade associations, indicative of the continuing 
use of these external influencers to hinder progressive climate policy and legislation.

InfluenceMap Score Organization

F
Canadian Association of 

Petroleum Producers 

F
Western States Petroleum 

Association (WSPA) 

F
American Petroleum 

Institute (API)  

F
American Legislative 

Exchange Council (ALEC) 

InfluenceMap Score Organization

C+
Confederation of 

British Industry (CBI)  

C-
Alliance of Automotive 

Manufacturers

D+
Confederation of Indian 

Industry (CII)   

D+
International Chamber of 

Commerce (ICC) 

The Leaders and Laggards:  
from the top 35 trade associations 

Please contact InfluenceMap for further details, quotes and interviews:
Dylan Tanner, Executive Director: Tel: 44 7910 765485, dylan.tanner@influencemap.org
Thomas O’Neill, Research Director: Tel: 44 7468 433360, thomas.oneill@influencemap.org
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InfluenceMap is a non profit Community Interest Company (CIC) No. 9480976

About InfluenceMap 
We are a neutral and independent UK-based non-profit whose remit is to map, analyze 
and score the extent to which corporations are influencing climate change policy.  
Our knowledge platform is used by investors, climate engagers and a range of  
concerned stakeholders globally. 

Contact Information
We are based at 40 Bermondsey Street, London SE1 3UD, UK
Email: info@influencemap.org    Web: http://influencemap.org
Twitter: @influencemap
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