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Summary 

 The analysis presented in this report indicates a clear detachment between the voices 

of European business and the behaviour of prominent European business federation 

BusinessEurope on climate issues.  BusinessEurope represents the corporate sector in 

over 34 European nations.  Its primary goal is "to stand up for companies across the 

continent and campaign on the issues that most influence their performance". 

BusinessEurope is the self-proclaimed "leading advocate for growth and 

competitiveness at European level".1   

 

 An analysis of BusinessEurope's engagement with EU climate legislation shows a long 

history of opposition - from strongly opposing the fledgling European Commission 

carbon tax in the 1990s up to its present day attempts to obstruct and water down the 

EU Emissions Trading Scheme.2  Recent academic research has already raised 

serious questions as to whether the positions of BusinessEurope on climate policy are 

aligned with those of its constituents.3  Our analysis suggests that the pattern of their 

behavior has not substantively changed since the Paris Agreement of 2015. 

 

 InfluenceMap's detailed analysis shows that the healthcare, consumer goods, IT, 

telecoms and utilities sectors are increasingly asking policy makers for stronger and 

more ambitious climate policy4 while BusinessEurope continues to actively oppose such 

developments.  Not only are BusinessEurope's climate positions not aligned with most 

of its constituents, it is more in opposition of ambitious climate policy than even the 

chemicals and oil & gas sectors - both of which are impacted by climate policy. 

 

 While BusinessEurope's members are 40 trade federations from around Europe, its 

structure allows for 70 global corporations who pay additional fees to join the Corporate 

Advisory Support Group, also known as the ASGroup, and gain "an influence on the 

European decision-making process and membership in all of BusinessEurope's crucial 

policy specific Working Groups".5  This presents a fast track mechanism for influencing 

EU policy for some of the world's largest corporations. 

                                                      
1 BusinessEurope Website, accessed Sept 8th2016 

2 InfluenceMap scoring of BusinessEurope, Sept, 2016 

3 Fagan-Watson, B., Elliott, B., Watson, T. (2015), Lobbying by Trade Associations on EU Climate Policy, Policy Studies 

Institute, London, UK. 

4 A tipping point in corporate attitudes to climate policy, January 2016 

5 The companies in BusinessEurope's Corporate Advisory Support Group, website accessed Sept 8th2016 

https://www.businesseurope.eu/mission-and-priorities
http://influencemap.org/influencer/Business-Europe
http://www.psi.org.uk/press_preview/lobbying_report
http://influencemap.org/report/TippingPoint-5fa3831542a64fe2a8462f50b0344ad7
https://www.businesseurope.eu/about-us/asgroup-our-partner-companies
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 BusinessEurope's leadership consists of Director General Markus Beyrer, who has held 

the full time position since 2012, and President since 2013 Emma Marcegaglia, 

Chairman of Eni SpA, the Italian oil and gas major.  The three key Working Groups in 

BusinessEurope dealing with climate change are chaired by representatives from Royal 

Dutch Shell, Air Liquide (a French industrial gas supplier) and ENEL (an electric utility). 

 

 Using the InfluenceMap system of measuring climate policy support, a rigorous 

comparison can be made between BusinessEurope's policy engagement and the 

positions of the business community that the group claims to represent, both on an 

overall level and on four key areas of climate policy: renewable energy, a price on 

carbon, greenhouse gas emissions targets and a strong UN climate treaty. 

 

 BusinessEurope Corporate Advisory Support Group members such as Google, 

Microsoft, Novartis, ENEL, Procter & Gamble, Renault and many others have signed on 

to key climate initiatives under a broader commitment to take “meaningful action on 

tackling climate change"6 - relating to a strong price on carbon, the shift to 100% 

renewables and science-based greenhouse gas targets.  The success of such 

initiatives could benefit from the speedy implementation of ambitious climate policy and 

indeed may be hampered by BusinessEurope's EU policy obstruction. 

 

 BusinessEurope appears to be less positive than the European business community on 

the EU's renewable energy agenda, scoring even lower than the oil and gas sector for 

their interventions in this policy area.  Of particular note is the disparity between 

BusinessEurope and its ASGroup members who have committed to the RE100 pledge 

to switch to 100% renewable energy - Google, Microsoft, BMW and Procter & Gamble.7 

 

 On the critical issue of greenhouse gas (GHG) emissions targets, BusinessEurope has 

scored far lower than all the sectors analysed, including chemicals, energy and utilities 

(all major GHG emitters). 177 major global companies have committed to adopting and 

support science based emissions targets for GHG emissions, including 

BusinessEurope AS Group members such as Novartis, ENEL, Renault, Toyota and 

Daimler.8   

                                                      
6 Commit to business leadership on climate, CDP website, accessed Sept 8th 2016 

7 The RE100 website, accessed Sept 8th 2016 

8 Adopted targets in line with the Science Based Targets Initiative's Call to Action criteria, accessed Sept 8th 2016 

https://www.businesseurope.eu/contact/markus-j-beyrer
https://www.businesseurope.eu/contact/emma-marcegaglia
http://influencemap.org/page/Our-Methodology
https://www.cdp.net/en/campaigns/commit-to-action
https://www.cdp.net/en/campaigns/commit-to-action
http://there100.org/
https://www.cdp.net/en/campaigns/commit-to-action/science-based-targets#5ee914d15b8b418f7e116684a45f267f
https://www.cdp.net/en/campaigns/commit-to-action/science-based-targets#5ee914d15b8b418f7e116684a45f267f
https://www.cdp.net/en/campaigns/commit-to-action
http://there100.org/
https://www.cdp.net/en/campaigns/commit-to-action/science-based-targets#5ee914d15b8b418f7e116684a45f267f
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Climate Policy Influence in the EU 

The responsibility to develop policy tackling climate change at the level of the EU and its 

Member States lies primarily with the European Commission, which has a structured 

European Climate Change Programme. Correspondingly, there is a well-established process 

in Brussels for corporations to influence various strands of the EU's climate agenda.  

Guidelines on influencing climate policy established by the UN Global Compact9 confirm the 

range of business activities that constitute influence, including lobbying, advertising, PR 

activities and providing technical assistance to policy makers. The guidelines highlight the 

prominent role that Brussels-based trade associations can play in policy formation. Over 120 

corporate signatories have made commitments, pledging best practice in their policy 

engagement in accordance with the guidelines. 

 

In the run up to the COP 21 meetings in Paris, InfluenceMap launched a unique analysis 

platform to gauge corporate support for climate policy, enabling comparison between the 

positions of different companies.  The system was based on the UN Guide for Responsible 

Engagement with Climate Policy and incorporates a quantitative assessment of how 

companies use trade associations, like BusinessEurope, to influence policy.  Follow up 

analysis conducted in early 2016 (after the Paris climate negotiations), found that sectors not 

linked with fossil fuels (healthcare, information technology, retail, consumer goods and 

telecommunications) were actively championing ambitious climate policy10 to support their 

own climate and energy pledges.11   

 

A Spotlight on the Role of Trade Associations 

Focusing on climate policy lobbying by EU focused trade associations, research in 

2015 by the University of Westminster's Policy Studies Institute12 stated: 

"Many major multinational companies with sustainability commitments and positions are at 

the same time members of trade associations that are lobbying against EU climate policy. 

                                                      
9 The Guide for Responsible Corporate Engagement in Climate Policy, UN Global Compact 2014 

10 A tipping point in corporate attitudes to climate policy, January 2016 

11 Over 400 global firms signed up to climate leadership pledges under the CDP system, accessed Sept 8th 2016 

12 Fagan-Watson, B., Elliott, B., Watson, T. (2015), Lobbying by Trade Associations on EU Climate Policy, Policy Studies 

Institute, London, UK 

http://ec.europa.eu/clima/policies/eccp/index_en.htm
https://www.unglobalcompact.org/library/501
http://www.wemeanbusinesscoalition.org/content/responsible-corporate-engagement-climate-policy
http://www.wemeanbusinesscoalition.org/content/responsible-corporate-engagement-climate-policy
http://influencemap.org/filter/List-of-Companies-and-Influencers
http://influencemap.org/filter/List-of-Companies-and-Influencers
https://www.unglobalcompact.org/library/501
https://www.unglobalcompact.org/library/501
https://www.unglobalcompact.org/library/501
http://influencemap.org/report/TippingPoint-5fa3831542a64fe2a8462f50b0344ad7
https://www.cdp.net/en-US/Pages/commit-to-action.aspx
http://www.psi.org.uk/press_preview/lobbying_report
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These EU policies include attempts to strengthen the EU Emissions Trading Scheme 

through ‘back-loading’, and targets on energy efficiency and renewable power." 

 

This report profiled eight European level trade associations: six carbon intensive sectors 

(such as oil and gas), the utilities sector, and BusinessEurope, which acts across industrial 

sectors. The research raised serious questions as to whether the climate positions of 

BusinessEurope are aligned with those it claims to represent.  Based on this research, a 

group of UK based investors with £45 billion under management called on a group of major 

listed companies to review their relationships with BusinessEurope and other trade 

associations opposing ambitious climate policy.13 

 

How BusinessEurope Scores on Climate  

Under the InfluenceMap's system for measuring support for an ambitious climate policy 

agenda, BusinessEurope is given a relatively poor score of "E" (on an A through F grading 

scale), compared to an average score of "B" for global corporations.   When placed in the 

context of other powerful European trade associations representing big business, 

BusinessEurope ranks near the bottom, above only sector specific trade bodies representing 

the oil and gas and chemical industries. 14  In the table below, all the trade associations are 

assessed using the InfluenceMap method. Full details on the assessment process can be 

found in the InfluenceMap FAQ. 

 

InfluenceMap 

Performance Band 

Organization 
Engagement 

Intensity 
Sector 

C- International Chamber of Commerce (ICC) 21 All Sectors 

D International Council of Chemical Associations 8 Chemicals 

D Eurelectric 29 Utilities 

D- European Roundtable of Industrialists (ERT) 18 All Sectors 

E FuelsEurope 19 Energy 

E 
European Automobile Manufacturers 

Association (ACEA) 
25 Automotive 

E BusinessEurope 32 All Sectors 

E 
International Association of Oil and Gas 

Producers (IOGP) 
18 Energy 

E- European Chemical Industry Council (CEFIC) 36 Chemicals 

                                                      
13 ShareAction led engagement with nine major global companies, September 2015 

14 These are the scores for the trade associations only and do not consider the positions of their members.. 

http://influencemap.org/page/FAQ-d3a2138cf3d51805eb37465e345cfe76
http://influencemap.org/influencer/International-Chamber-of-Commerce-ICC
http://influencemap.org/influencer/International-Council-of-Chemical-Associations-ICCA
http://influencemap.org/influencer/Eurelectric-4e3c25d4b77a3031767253262563dfe2
http://influencemap.org/influencer/European-Roundtable-of-Industrialists-ERT
http://influencemap.org/influencer/Fuels-Europe
http://influencemap.org/influencer/European-Automobile-Manufacturers-Association-ACEA
http://influencemap.org/influencer/European-Automobile-Manufacturers-Association-ACEA
http://influencemap.org/influencer/Business-Europe
http://influencemap.org/influencer/International-Association-of-Oil-and-Gas-producers
http://influencemap.org/influencer/International-Association-of-Oil-and-Gas-producers
http://influencemap.org/influencer/CEFIC-d9d3710f40561dc4376930da7e0c5942
https://shareaction.org/press-release/leading-investors-call-on-ftse-100-companies-to-leave-regressive-climate-lobbying-groups/
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How BusinessEurope Works 

 

"BusinessEurope is the leading advocate for growth and competitiveness at European level, standing 

up for companies across the continent and campaigning on the issues that most influence their 

performance […] We work on behalf of our member federations to ensure that the voice of business is 

heard in European policy-making. We interact regularly with the European Parliament, Commission 

and Council as well as other stakeholders in the policy community. We also represent European 

business in the international arena, ensuring that Europe remains globally competitive." - 

BusinessEurope website, accessed on 9th Sept, 2016 

 

 

BusinessEurope is based in Brussels and has around 50 staff.  At the heart of its 

organizational structure are seven Policy Committees, each made up of several Working 

Groups that focus on specific areas of EU legislation. These groups are filled with 

representatives from corporations and member trade associations and are mirrored by 

Policy Departments staffed by BusinessEurope employees who conduct the technical work 

of formulating policy positions aligned with the needs of the corporate members.   

 

Companies wishing to have their interests represented within BusinessEurope can do so 

most effectively within its Committee/Working Group structure.  For many companies, this 

means making sure a regional or national trade association member of BusinessEurope 

(e.g. the Confederation of British Industry in the UK) is representing it.  Alternatively, 

companies can join a Committee or Working Group directly. 

 

The process is greatly facilitated by joining BusinessEurope’s Corporate Advisory Support 

Group, an enhanced form of membership that currently consists of 70 large global 

corporations with significant European businesses.  BusinessEurope states that by joining 

the ASGroup, companies will have "membership in all working groups" and "influence on 

BusinessEurope positions which strongly affects EU policy-making". 

 

https://www.businesseurope.eu/mission-and-priorities
https://www.businesseurope.eu/about-us/asgroup-our-partner-companies
https://www.businesseurope.eu/about-us/asgroup-our-partner-companies
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Much of BusinessEurope's messaging comes from the top (with input from communications 

and policy advocacy professionals) in letters addressed to EU policy makers from Director 

General Markus Breyrer.  However, the tactics and details of its positions are crafted by the 

Working Groups, chaired by industry representatives and supported by BusinessEurope 

employees familiar with pending European legislation in specific areas. The Working Groups 

with relevance to climate policy are detailed below, with all information taken directly from 

the BusinessEurope website (September 2016). 

 

 Energy and Climate Working Group, currently chaired by Mr Olivier Imbault, a Vice 

President of French industrial gases firm Air Liquide Group.  Remit: "security of supply, 

energy efficiency, energy prices and costs, power market design - shale gas, the EU 

emissions trading scheme and international climate negotiations." 

 

https://www.businesseurope.eu/node/7973
https://www.businesseurope.eu/publications?category%5B%5D=60
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 Green Taxation Working Group: currently chaired by Ms Anne Theeuwes, a tax 

specialist with Royal Dutch Shell.  Remit: "European priorities on CO2 and energy 

taxes, with the energy tax directive and green tax policies across the EU." 

 

 Environment Working Group: currently chaired by Mr Giuseppe Montesano, Head of 

European Policy, ENEL, an Italian utility.  Remit: "the circular economy, air quality, 

industrial emissions, REACH, as well as biodiversity and nature legislation." 

 

Noticeably absent among the heads of the key working groups impacting climate policy are 

representatives from healthcare, information technology, retail, consumer goods and 

telecommunications, sectors whose constituents championed a strong deal in Paris and for 

whom ambitious climate policy would support their pledges relating to the energy 

transition.15  

                                                      
15 Commitment to business leadership on climate, CDP, accessed Sept 8th 2016 

https://www.cdp.net/en/campaigns/commit-to-action
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Who does BusinessEurope Represent? 

Using the InfluenceMap system of measuring climate policy support, rigorous comparisons 

can be made between BusinessEurope and the parts of the European business community 

that it claims to represent. Three such comparisons can be made - to BusinessEurope’s 

direct federation members, to its corporate ASGroup and to the wider European business 

community. 

BusinessEurope and its Federation Members 

Against the federations in the three largest European economies, BusinessEurope scores 

lower than its UK and German member but above its French member on climate.  It is 

interesting to note that there have been reports of tensions between the UK's CBI and 

BusinessEurope over the latter's stance on climate policy.16 

 

InfluenceMap 

Performance Band 

Organization 
Engagement 

Intensity 
Sector 

C+ Confederation of British Industry (CBI) 46 All Sectors 

D- German Industrial Federation (BDI) 39 All Sectors 

E BusinessEurope 32 All Sectors 

E- Federation of French Industry (MEDEF) 37 All Sectors 

 

BusinessEurope and its Corporate Advisory Support Group 

We now look at the select group of 70 global corporations who pay additional fees to join the 

"Corporate Advisory Support Group" and gain the following benefits. 

"What the AS Group can offer your company: An influence on the European decision-making 

process […] Membership in all BusinessEurope working groups (around sixty), which determine 

BusinessEurope positions […] Through these working groups, influence on BusinessEurope positions 

which strongly effects EU policy-making  […] High-level contacts with the EU institutions 

(Commissioners, Cabinets, MEPs, Ministers) […] participation in four high-level meetings a year, with 

guests such as Commissioners, Presidents of EP political groups, Ministers." - BusinessEurope 

website, accessed 9th Sept, 2016 

 

 

                                                      
16 CBI reveals tensions with BusinessEurope over climate policies, BusinessGreen, September 2014 

http://influencemap.org/influencer/Confederation-of-British-Industry-CBI
http://influencemap.org/influencer/German-Industrial-Federation-BDI
http://influencemap.org/influencer/Business-Europe
http://influencemap.org/influencer/Federation-of-French-Industry-MEDEF
https://www.businesseurope.eu/about-us/asgroup-our-partner-companies
https://www.businesseurope.eu/about-us/asgroup-our-partner-companies
https://www.businesseurope.eu/about-us/asgroup-our-partner-companies
http://www.businessgreen.com/bg/analysis/2364524/cbi-reveals-tensions-with-businesseurope-over-climate-policies
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We take a subset of BusinessEurope's ASGroup that have consistently topped the Forbes 

list of largest 2000 companies in the world over the last three years.  Together these 36 

global corporations, all with 35% or more of their business within Europe, make up a 

powerful economic force of "jobs and growth" in Europe, with an aggregate market 

capitalization of US$4.2 trillion and over 2 million European employees.17   Their climate 

policy positions are compared with that of BusinessEurope itself.  It must be stressed that 

the methodology used to score both the companies and BusinessEurope is identical.18   

 

The results are striking: of the 36 global corporations in the ASGroup, BusinessEurope 

scores lower than all but steel maker ArcelorMittal and ExxonMobil, the latter a US company 

currently under investigation by the New York Attorney General for allegedly fraudulently 

representing climate change issues to investors.19  Therefore, not only is BusinessEurope 

not aligned with most of its powerful corporate funders on climate policy, it is (with the 

exception of the two companies mentioned) more obstructive than even the corporations in 

sectors sensitive to rapid and ambitious EU climate policy - such as the oil and gas, 

materials, chemicals and automotive industries.   

 

In the infographic below we also note the BusinessEurope ASGroup corporate members 

who have signed up to four UN Caring for Climate initiatives convened by CDP and other 

leading NGOs under the banner of "commitment to business leadership on climate". 

 

 Commit to adopt a science-based emissions reduction target 

 Commit to 100% renewable power 

 Commit to responsible corporate engagement in climate policy 

 Commit to put a price on carbon 

 

The success of such initiatives may benefit from the speedy implementation of ambitious 

climate policy and indeed may be hampered by BusinessEurope's obstruction of such policy 

at the European level. 

  
                                                      
17 Financial, employee and Europe market share data aggregated from the latest annual reports of each company 

18 InfluenceMap's methodology is public and transparent 

19 New York Times, November 2015 

http://www.forbes.com/global2000/list/
http://www.forbes.com/global2000/list/
http://caringforclimate.org/workstreams/
https://www.cdp.net/en/campaigns/commit-to-action
https://www.cdp.net/en/campaigns/commit-to-action/science-based-targets
https://www.cdp.net/en/campaigns/commit-to-action/energy
http://www.wemeanbusinesscoalition.org/content/responsible-corporate-engagement-climate-policy
https://www.cdp.net/en/campaigns/commit-to-action/price-on-carbon
http://influencemap.org/page/Our-Methodology
http://www.nytimes.com/2015/11/06/science/exxon-mobil-under-investigation-in-new-york-over-climate-statements.html?_r=0
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BusinessEurope and its Corporate Advisory Group Corporations 
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BusinessEurope vs. European Business 

We also delve further into BusinessEurope's claim to "speak for all-sized enterprises in 34 

European countries, standing up for them on issues that most influence their performance".   

We consider 75 of the largest listed companies in the world with significant European 

operations, including the 36 who are direct BusinessEurope ASGroup members.  All 75 are 

prominent within the system of European trade federations that BusinessEurope represents.   

These corporations (categorized into ten key industrial sectors) cumulatively represent over 

$2 trillion in European revenue and almost 4.8 million full time employees across Europe, as 

illustrated in the data below aggregated from the latest financial reports.  The climate 

positions of this group of companies, split into the ten sectors, are analysed using the 

InfluenceMap system and compared with that of BusinessEurope. 

Sector 

InfluenceMap 

Climate 

Score20 

Aggregate 

Market Value 

($bn) 

European 

Jobs ('000s) 

European 

Revenue 

($bn) 

Telecommunications 83 248 447 157 

Information Technology 76 2,372 474 190 

Consumer Staples 76 1,623 450 132 

Utilities 71 186 275 296 

Healthcare 66 1,519 282 108 

Airlines and Logistics 64 187 488 82 

Industrials 61 860 749 194 

Automotive 53 571 1,112 406 

Materials 44 182 103 34 

Energy (Oil & Gas) 43 1,157 239 471 

Chemicals 36 307 159 98 

Mean Score of the Sectors 56 

   BusinessEurope Score 30 

    

Not only does BusinessEurope score far lower than the industry average on climate policy, 

but it also scores lower (30) than even the lowest scoring sector - chemicals (36).   As 

certain climate change policy issues affect some sectors more than others, we have broken 

down our analysis into several climate policy areas, and compare BusinessEurope's 

respective positions and influencing activities.  The raw data and corporate constituents of 

the sectors above are presented in Appendix B.   

                                                      
20 A score of 100 indicates strong support while lower scores indicate increasing opposition to climate policy, InfluenceMap 

2016 

http://influencemap.org/page/Our-Methodology#About-our-Scores
http://influencemap.org/page/Our-Methodology#About-our-Scores
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Renewable Energy Policy 

 

 

 

 

A cornerstone of the EU's 2030 

Climate and Energy Programme is 

a target of 27% share for 

renewable energy by 2030, with 

this ambition filtering down to 

numerous policies and regulations 

at the EU and Member State levels.  

 

BusinessEurope's engagement 

scores lower than even the energy 

sector, which is made up of oil and 

gas companies in our survey. 

 

After previously opposing a 

separate renewable energy target, 

as well as renewable energy 

subsidies, in 2016 BusinessEurope 

appears to have accepted the 

agreed 27% target but has directly 

advocated to policy makers against 

further ambition in this area.  

 

Google and Microsoft, both RE100 

signatories21 have a stated 

intention to source 100% of their 

electricity from renewable energy.  

Both are also members of 

BusinessEurope's ASGroup. 

What BusinessEurope said: 
 

2014: “… it would be extremely damaging if the 

Commission proposed simultaneously a 

communication focused on how to improve our 

competitiveness and a climate and energy 

package containing measures undermining that 

goal. […] The EU should move away from the 

three overlapping targets."   

 

Markus Beyrer and Emma Marcegaglia, 

BusinessEurope's Leadership, in a letter to 

President of the European Commission Jose 

Manuel Barroso recommending the removal of 

renewable energy and energy efficiency targets 

from the 2030 Framework 

What European business said: 
 

2015: “The EU needs an energy system that is 

robust to geopolitical risks, unstable fuel prices, 

and an escalating climate crisis. We consider the 

answer to these challenges to be an integrated 

and interconnected energy market that is led by 

the equal aims of security and delivering low 

carbon, renewable energy and energy efficiency 

goals as specified in the 2030 framework.”   

 

A cross-sector letter sent to the European 

Council from companies including EDF energy, 

GlaxoSmithKline, and United Technologies.22 

 

                                                      
21 79 companies committed to 100% renewable power and have joined RE100, 2016 

22 Letter from European businesses to Heads of State, The Prince of Wales’s Corporate Leaders Group website, March 2015 

http://ec.europa.eu/clima/policies/strategies/2030/index_en.htm
http://ec.europa.eu/clima/policies/strategies/2030/index_en.htm
http://influencemap.org/site/data/000/075/BusinessEurope_Competitive_EU_2030_Submission_July_29_2015.pdf
https://www.businesseurope.eu/publications/businesseurope-views-impact-paris-agreement-2030-framework-climate-and-energy-policies
https://www.businesseurope.eu/publications/businesseurope-views-impact-paris-agreement-2030-framework-climate-and-energy-policies
https://www.businesseurope.eu/publications/industrial-competitiveness-and-2030-climate-and-energy-package-letter-president
https://www.businesseurope.eu/publications/industrial-competitiveness-and-2030-climate-and-energy-package-letter-president
https://www.businesseurope.eu/publications/industrial-competitiveness-and-2030-climate-and-energy-package-letter-president
http://influencemap.org/site/data/000/079/GSK_Letter_Energy_Union_July_2015.pdf
https://www.cdp.net/en/campaigns/commit-to-action/energy
http://www.corporateleadersgroup.com/resources/news-items/eu-energy-union-businesses-call-on-heads-of-state-to-secure-low-carbon-power
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The EU Emissions Trading Scheme  

 

 

 

The European Commission has 

recently attempted to reform its 

flagship climate policy, the Emissions 

Trading Scheme (ETS), after 

significant criticism for its concessions 

to industry.23    

BusinessEurope's engagement is on 

par with the chemicals sector but 

significantly misaligned with major 

sectors with a stake in ambitious 

reform of the ETS; including the 

utilities, consumer staples and 

industrials sectors.  

Having historically opposed measures 

to correct the scheme, in 2016 

BusinessEurope remained critical of 

reform suggestions, whilst continuing 

to advocate for more free emission 

allowances for industry. 

BusinessEurope ASGroup members in 

the energy and utility sectors ENEL, 

EDF, ENI, Statoil and Total are among 

76 companies to commit to put a 

meaningful price on carbon.24 

What BusinessEurope said: 
 

2013: "BusinessEurope and its members are 

opposed to back loading."  

 

 

Markus Beyrer, Director General, BusinessEurope 

in a letter to European MEPs in the run up to a key 

vote on ETS ‘backloading’ reform25 

 

What European business said: 
 

2013: “We call on the European Parliament to 

Support the EU Emissions Trading Scheme 

‘Backloading’ Proposal” 

 

A joint message from 42 companies including Royal 

Dutch Shell, General Electric and EDF – all three of 

whom are also members of BusinessEurope's 

ASGroup.26 

 

 

                                                      
23Assessing the effectiveness of the EU ETS, LSE Grantham Research Institute on Climate Change, 2013 

24 Committed to the UN Global Compact’s Business Leadership Criteria on Carbon Pricing, 2016 

25 The’ backloading’ reform postponed the introduction of new emission allowances into the EU ETS as an emergency measure 

to counter a surplus of allowances which was depressing carbon prices and risked undermining the functioning of the scheme. 

For further information, see, European Commission website, 2016 

26  The Climate Markets and Investment Association website, 2013 

https://www.businesseurope.eu/publications/groote-report-backloading-eu-emission-trading-scheme-letter-markus-j-beyrer
https://www.businesseurope.eu/publications/post-2020-eu-ets-reform-businesseurope-views-tiered-approach
https://www.businesseurope.eu/publications/businesseurope-comments-european-commission-eu-ets-reform-proposal
https://www.businesseurope.eu/publications/businesseurope-comments-european-commission-eu-ets-reform-proposal
https://www.businesseurope.eu/publications/groote-report-backloading-eu-emission-trading-scheme-letter-markus-j-beyrer
http://cmia.net/climate-finance-forum-docs/28-ftad/file
http://www.lse.ac.uk/GranthamInstitute/wp-content/uploads/2014/02/WP106-effectiveness-eu-emissions-trading-system.pdf
https://www.cdp.net/en/campaigns/commit-to-action/price-on-carbon
http://ec.europa.eu/clima/policies/ets/reform/index_en.htm
http://cmia.net/climate-finance-forum-docs/28-ftad/file
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Greenhouse Gas Emissions Targets  

  The EU's 2030 Climate and Energy 

Framework proposes 40% cuts in 

greenhouse gas emissions compared 

to 1990 levels, a level agreed in 2014 

that represented a key metric of the 

EU's submission to the UNFCCC treaty 

process.  It also feeds into the EU's 

vehicle CO2 emissions standards 

policy.   

 

BusinessEurope's engagement is far 

below all sectors in including 

chemicals, energy and utilities, all 

major GHG emitters. 

 

Having previously argued that the 40% 

target was over-ambitious and should 

be re-assessed, in 2016 

BusinessEurope has continued to 

advocate against EU ambition and, 

despite accepting the agreed target,  

has messaged senior policy makers 

urging them to avoid further political 

debate on the topic that might lead to 

increased ambition. 

 

177 major global companies have 
committed to adopting and support 
science based emissions targets for 
GHG, including BusinessEurope AS 
Group members Novartis, ENEL, 
Renault, Toyota and Daimler.27   
 

What BusinessEurope said: 
 

2014: "The unilateral emissions reduction targets by 

2030 envisaged by the European Commission 

would, once again, place the EU as an isolated front 

runner continuing rising its level of ambition while it 

hasn't delivered the expected comparable efforts by 

our main global competitors."  

 

 

BusinessEurope's Leadership, in a letter to 

President of the European Commission Jose 

Manuel Barroso 

What European business said: 
 

2014: “An emissions reduction target of 40% is 

ambitious and credible, and reflects what we have 

been calling for.” 

 

 

 

 

 

Katja Hall, Chief Policy Director, Confederation of 

British Industry (CBI), statement made to the press, 

January 2014 

 

                                                      
27 Adopted targets in line with the Science Based Targets Initiative's Call to Action criteria, 2016 

http://ec.europa.eu/clima/policies/strategies/2030/index_en.htm
http://ec.europa.eu/clima/policies/strategies/2030/index_en.htm
http://influencemap.org/site/data/000/072/BusinessEurope_EU_2030_Targets_July_26_2015.pdf
https://www.businesseurope.eu/publications/businesseurope-views-impact-paris-agreement-2030-framework-climate-and-energy-policies
https://www.businesseurope.eu/publications/industrial-competitiveness-and-2030-climate-and-energy-package-letter-president
https://www.businesseurope.eu/publications/industrial-competitiveness-and-2030-climate-and-energy-package-letter-president
https://www.businesseurope.eu/publications/industrial-competitiveness-and-2030-climate-and-energy-package-letter-president
http://blueandgreentomorrow.com/2014/01/22/eu-2030-energy-and-climate-targets-the-reaction/
https://www.cdp.net/en/campaigns/commit-to-action/science-based-targets
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The UN Climate Treaty  

 The need for an ambitious UN Climate 

Treaty is one topic BusinessEurope 

appears to be on par with its members 

on.   

 

However, despite strong calls of 

support for the UN Climate Treaty 

during the Paris negotiations, 

BusinessEurope’s messaging has 

included calls for room to relax the 

ambition of the EU’s COP21 

commitments prior to the negotiations 

and attempts to temper political 

discussion that might have led to 

increased EU ambition after the 

conference.    

What BusinessEurope said: 
 

2016: "It is also important to have in mind that the 

agreement does not solve the issue of 

competitiveness for our industries operating in 

highly competitive global markets. While other 

major economies have indicated their intention to 

accelerate efforts to reduce emissions, the 

EU is by far the most ambitious even among the 

developed countries. Furthermore, it 

remains to be seen whether and how our major 

competitors will impose carbon costs and 

emissions reductions on their industries which are 

exposed to international competition." 

 

Markus Beyrer, Director General, BusinessEurope 

in a letter to Chair of the EU Environment Council, 

commenting on and following the Paris Agreement 

What European business said: 
 

2016: "Europe’s 2030 legislative agenda risks 

locking-in insufficient ambition, and thereby 

undermining the integrity of Europe’s climate 

policies.   [...] What we need to see now is the 

development of a robust European policy 

framework with strong, economy-wide targets [...] 

This also means guarantees, that 2030 and 2050 

greenhouse gas reductions targets are in line with 

the long term goals of the Paris Agreement […] "  

 

 

 

 

Cross-sector letter from industry including Philips, 

BT, GlaxoSmithKline and Iberdrola.28  

 

.  

                                                      
28 Statement from the Coalition for Higher ambition, The Prince of Wales Corporate Leaders Group website, 2016 

https://www.businesseurope.eu/publications/emma-marcegaglia-cop21-ministers-last-chance-reach-meaningful-agreement
https://www.businesseurope.eu/publications/emma-marcegaglia-cop21-ministers-last-chance-reach-meaningful-agreement
http://www.theguardian.com/environment/2014/oct/22/weak-eu-2030-climate-deal-risks-nearly-a-million-jobs-warn-unions
https://www.businesseurope.eu/publications/businesseurope-views-impact-paris-agreement-2030-framework-climate-and-energy-policies
https://www.businesseurope.eu/publications/businesseurope-views-impact-paris-agreement-2030-framework-climate-and-energy-policies
http://influencemap.org/site/data/000/175/BusinessEurope_MarkusBreyrer_letter_toChairofEUEnvironmentCouncil_UNDeal&2030targets_Feb016_June_21_2016.pdf
http://www.corporateleadersgroup.com/resources/pdfs/statement-from-the-coalition-for-higher-ambition.pdf
http://www.corporateleadersgroup.com/resources/news-items/press-release-european-business-local-authorities-civil-society-and-trade-unions-want-eu-leaders-to-live-up-to-their-paris-commitments
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Conclusions 

Our analysis, based on publicly available information, clearly points to significant issues with 

BusinessEurope’s ability to represent the European business community on climate issues. 

However, without a greater level of public disclosure from BusinessEurope on the origins of 

their climate policy positions (e.g. minutes from the Working Group meetings, detailed make 

up of the Working Groups), we are limited in our ability to draw concrete conclusions as to 

why BusinessEurope’s positions are so misaligned with its key stakeholders on climate 

policy and regulation. 

 

In the absence of detailed information on how BuisnessEurope formulates its climate 

stances, we can speculate as to some causes of its misalignment with its stakeholders on 

climate policy. 

 

 BusinessEurope’s organizational structure allows for its positions on climate policy to 

be driven by a small minority of its stakeholders and members even at the expense 

of being directly opposed to the majority's positions. 

 

 The majority of companies that are either in BusinessEurope’s ASGroup, or the wider 

European business community are duplicitous when it comes to their messaging on 

climate – publicly declaring support for an ambitious policy agenda, whilst instructing 

BusinessEurope and its member associations to oppose it.  

 

 BusinessEurope is simply behind the curve on climate issues and has not properly 

registered and internalised the increasing levels of support for an ambitious climate 

agenda across the corporate world.  

 

InfluenceMap would welcome a greater level of public disclosure from BusinessEurope and 

a public discourse on this topic.   
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Appendix A: BusinessEurope's Climate Scorecard 

InfluenceMap has assessed the degree to which the world's largest corporations and trade 

associations support or oppose ambitious climate policy as articulated by the IPCC, the 

European Commission DG Clima and other mandated bodies.  We maintain a detailed 

scoring and ranking system backed up by archived evidence.     

 

 
Performance Band:  E- 

BusinessEurope appears to have active and obstructive engagement with the main strands of 

climate change policy and regulation in Europe. Despite stating strong support for the UN Climate 

Treaty in 2015, in 2014, BusinessEurope's Director-General Markus Beyrer warned against 

ambitious action by the EU in the lead up to COP21 and, in 2016, considering the implementation 

of the deal, Markus Beyrer has repeated his concerns about the business impact of increased 

climate ambitions, appealing to EU policy chiefs not to re-open political debate on the EU's climate 

targets. Although BusinessEurope supports the EU ETS as the main EU climate change policy and 

regulations instrument, it has seemingly worked to oppose numerous attempts by EU policy makers 

to increase effectiveness of the scheme. In 2013, BusinessEurope directly opposed the practice of 

back-loading and in 2015 the organization pushed for a delayed implementation of structural 

reforms such as the Market Stability Reserve, further demanding that any changes include 

measures that appear to be inconsistent with the ambition of reform, such as increased allocation 

of free emission permits.BusinessEurope has also directly opposed EU 2030 energy efficiency and 

renewable energy targets as well as EU renewable energy subsidies and has pushed for a single 

EU GHG emissions target. In January 2014, in a letter to the then President of the European 

Commission, BusinessEurope Director General Markus Beyrer and President Emma Marcegaglia 

warned that it would be "extremely damaging" if the 2030 climate and energy package contained 

measures that might undermine industrial competitiveness. The letter continued to repeat 

BusinessEurope's opposition to separate renewable energy and energy efficiency targets and 

advised that "the appropriate level of ambition of the EU's C02 emissions reduction target by 2030 

needs to be fixed with great caution." In October 2014, the Director General seems to have 

suggested the 40% target was too high and should be reassessed. Although in 2015 

BusinessEurope advocated for the removal of fossil fuel subsidies in an open letter, they appear to 

have stated support for the continued use of high GHG emission energy sources and Director 

General Markus Beyrer appears to have stated opposition to the EU Fuel Quality Directive. 

 

 

 

http://ec.europa.eu/clima/
http://influencemap.org/filter/List-of-Companies-and-Influencers
http://influencemap.org/score/Business-Europe-Q4-D2
http://influencemap.org/score/Business-Europe-Q4-D2
http://influencemap.org/evidence/Not-supporting-UN-Climate-Treaty-71c6c602e3afdb17682770de3940c3f0
http://influencemap.org/evidence/Not-supporting-UN-Climate-Treaty-71c6c602e3afdb17682770de3940c3f0
http://influencemap.org/evidence/Opposing-UN-Climate-Treaty-6b04e3d56d326898378344391604c36e
http://influencemap.org/score/Business-Europe-Q7-D4
http://influencemap.org/score/Business-Europe-Q7-D4
http://influencemap.org/evidence/Opposing-ETS-market-intervention-f4efd4b6e289b84ed93c5f458381e679
http://influencemap.org/evidence/Opposing-ETS-market-intervention-f4efd4b6e289b84ed93c5f458381e679
http://influencemap.org/evidence/Supporting-ETS-reform-with-exceptions-2a1fc53f5c529e1e460294eae5e6953a
http://influencemap.org/evidence/Supporting-ETS-reform-with-exceptions-2a1fc53f5c529e1e460294eae5e6953a
http://influencemap.org/score/Business-Europe-Q7-D1
http://influencemap.org/evidence/Opposing-reform-to-ETS-5941d4f401508ab30b24404d4acfd832
http://influencemap.org/evidence/Opposing-emissions-trading-411086ced062c0d6ee6dbae568473a2c
http://influencemap.org/evidence/Opposing-energy-efficiency-targets-5cb25cc97f232b8825abb3b83e3a33af
http://influencemap.org/evidence/Opposing-renewable-energy-legislation-91d301064f7c43fe0019215b8cacbbdc
http://influencemap.org/evidence/Opposing-renewable-energy-legislation-0630e8af09db683f0be4b936b1932962
http://influencemap.org/evidence/Not-supporting-GHG-emissions-targets-92679b1b7e67dde14b227b0188fd5895
http://influencemap.org/evidence/Opposing-GHG-emissions-standards-8d0d62ef918a71f05f7e52e4d7b2a66a
http://influencemap.org/evidence/Opposing-GHG-emissions-standards-8d0d62ef918a71f05f7e52e4d7b2a66a
http://influencemap.org/evidence/Opposing-renewable-energy-legislation-a6f00b6fd711e82affb7423c0787b7a5
http://influencemap.org/evidence/Opposing-GHG-emissions-standards-8d0d62ef918a71f05f7e52e4d7b2a66a
http://influencemap.org/evidence/Opposing-GHG-emissions-standards-8d0d62ef918a71f05f7e52e4d7b2a66a
http://influencemap.org/evidence/Opposing-GHG-emissions-targets-d6179d394c219ef3fe0c5cf8bff13a51
http://influencemap.org/evidence/Strongly-supporting-transition-of-energy-mix-97f937e20c905cbe8c3ea23546e24b3b
http://influencemap.org/score/Business-Europe-Q10-D1
http://influencemap.org/evidence/Opposing-GHG-emissions-standards-0a0abf4b27b797c38a1bd47977564fb6
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Appendix B: Corporate Climate Scoring Data 

We have selected a population of the 75 largest global non financial and non state owned companies 

based on their average ranking in the Forbes 2000 list over the last three years.  36 of these are 

members of BusinessEurope's AS Group.  These corporations cumulatively represent over $2 trillion 

in European sales and almost 4.5 million full time employees.  The misalignment with 

BusinessEurope is immediately apparent from a quick comparison of the InfluenceMap scores of 

each company vs. that of BusinessEurope.29  The average score of the 75 corporations is 62% while 

that of BusinessEurope is less than half at 30%.  We then delved deeper and examined the scores of 

the companies for particular aspects of climate policy vs. that of BusinessEurope, on three key EU 

policy areas emerging at present as well as support for the UN climate treaty process.  The 

discrepancies between BusinessEurope and Europe's leading companies on these specific climate 

policy areas is even more pronounced.   

Summary of scorecard for BusinessEurope vs. European corporations 

  

 

Overall  

Score 

The UN 

Climate 

Treaty 

EU ETS 
Renewable 

energy policy 

GHG 

emissions 

targets 

BusinessEurope Trade Association 30 68 10 9 11 

Corporations Average of the 75 62 83 56 60 60 

 

 

Summary of scorecard for BusinessEurope vs. European corporations 30 

Company Sector 
Overall 

Score31 

The UN 

Climate 

Treaty 

EU ETS 

Renewable 

energy 

policy 

GHG 

emissions 

targets 

Unilever Consumer Staples 97 100 100 100 100 

Apple 
Information 

Technology 
95 100  100 100 

GlaxoSmithKline Healthcare 92 100 100 100 100 

Deutsche 

Telekom 
Telecommunications 91 100 100 85 100 

Coca Cola Consumer Staples 89 100 100 100 76 

                                                      
29 InfluenceMap organizational score for each organization. 

30 In the table a blank indicates the company has no data for this particular climate sub issue and hence no score. 

31 The company's InfluenceMap organizational score reflecting relative support or obstruction of climate policy 

http://www.forbes.com/global2000/list/
http://influencemap.org/page/Our-Methodology#About-our-Scores
http://influencemap.org/page/Our-Methodology#About-our-Scores
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Company Sector 
Overall 

Score 

The UN 

Climate 

Treaty 

EU ETS 

Renewable 

energy 

policy 

GHG 

emissions 

targets 

Google 
Information 

Technology 
88 100  100 95 

Vodafone Group Telecommunications 87 100  100 96 

Nestle Consumer Staples 85 100  100 93 

National Grid Utilities 84 100 75 93 92 

Microsoft 
Information 

Technology 
82 94  81 95 

Johnson & 

Johnson 
Healthcare 79 88 75 100 75 

Anheuser Busch 

InBev 
Consumer Staples 78   100  

Telefonica Telecommunications 78 83 50 80 82 

ABB Industrials 77 75 66 93 100 

Samsung 

Electronics 

Information 

Technology 
77 100  75  

United 

Technologies 
Industrials 77 100 100 75 78 

Orange Telecommunications 76 88    

Cisco Systems 
Information 

Technology 
75 100   64 

Vinci 
Commercial 

Services 
75 71 75 75 75 

Siemens Industrials 75 85 75 100 68 

Deutsche Post 
Airlines and 

Logistics 
75 75 66  100 

Hewlett Packard 
Information 

Technology 
74 87 75 75 50 

L'Oreal Consumer Staples 74 90  75 75 

Iberdrola Utilities 74 100 87 50 96 

Mondelez 

International 
Consumer Staples 74 75   75 

Novartis Healthcare 74 75 75  75 

United Parcel 

Service 

Airlines and 

Logistics 
72 100 75  59 
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Company Sector 
Overall 

Score 

The UN 

Climate 

Treaty 

EU ETS 

Renewable 

energy 

policy 

GHG 

emissions 

targets 

PepsiCo Consumer Staples 71 88 75 75 79 

Philip Morris 

International 
Consumer Staples 71 75    

Enel Utilities 69 97 78 29 89 

Oracle 
Information 

Technology 
69  50 83 83 

British American 

Tobacco 
Consumer Staples 68  75  82 

Pfizer Healthcare 68   75 85 

IBM 
Information 

Technology 
68 100  75 75 

EDF Utilities 68 88 95 43 64 

Nissan Automotive 67 85  100 75 

Honeywell 

International 
Industrials 67  75 93 61 

E.ON Utilities 63 96 88 35 86 

Toyota Automotive 63    53 

Moller Maersk 

Group 

Airlines and 

Logistics 
62    75 

Amgen Healthcare 61     

Statoil Energy 61 93 67 25 62 

Hitachi Industrials 60 100 50 50  

General Motors Automotive 60 88 57  59 

LafargeHolcim Materials 59 97 38 100 33 

BHP Billiton Materials 58 100 54  55 

Renault Automotive 58 66 50  51 

Intel 
Information 

Technology 
58 83 59 34 37 

Sanofi Healthcare 57 88 25   
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Company Sector 
Overall 

Score 

The UN 

Climate 

Treaty 

EU ETS 

Renewable 

energy 

policy 

GHG 

emissions 

targets 

Airbus Group Industrials 56 100 31  55 

DuPont Chemicals 56 67 0 82 47 

General Electric Industrials 55 76 81 69 38 

Merck Healthcare 55 75   0 

BMW Group Automotive 54 87 18  18 

Royal Dutch Shell Energy 53 81 78 5 71 

Eni Energy 52 100 22 3 58 

Procter & Gamble Consumer Staples 51 75   0 

Volkswagen Automotive 49 100   34 

Ford Motor Automotive 47  46 50 43 

Boeing Industrials 46 75 44  37 

Delta Air Lines 
Airlines and 

Logistics 
46     

Roche Group Healthcare 45 75 25 25 25 

Fiat Chrysler 

Automobiles 
Automotive 44 75 0  26 

BP Energy 43 100 71 30 9 

Total Energy 41 71 19 0 66 

Bayer Chemicals 38 75 58 11 39 

Daimler Automotive 37 25 49 25 41 

Rio Tinto Group Materials 36 87 38 25 50 

Dow Chemical Chemicals 35 66 23 18 29 

Caterpillar Industrials 35 75  25 5 

BASF Chemicals 30 71 13 10 28 

Chevron Energy 28 25 16 25 26 
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Company Sector 
Overall 

Score 

The UN 

Climate 

Treaty 

EU ETS 

Renewable 

energy 

policy 

GHG 

emissions 

targets 

ArcelorMittal Materials 24 25 16 13 8 

LyondellBasell 

Industries 
Chemicals 20 25 8 25 8 

Exxon Mobil Energy 20 30 9 17 5 

 



InfluenceMap is a non profit Community Interest Company (CIC) No. 9480976

Contact Information
We are based at 40 Bermondsey Street, London SE1 3UD, UK
Email: info@influencemap.org       Web: http://influencemap.org

About InfluenceMap 
We are a neutral and independent UK-based non-profit whose remit is to map, analyze  
and score the extent to which corporations are influencing climate change policy.   
Our knowledge platform is used by investors, climate engagers and a range of  
concerned stakeholders globally.  
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